
MCS 3450 Radio Program Production 
Prof. Anthony Collins, Instructor 
 
Welcome to MCS 3450 Radio Program Production. 
 
This READER includes key information about the course and 
how it will function. 
 
The website for the class is 
 
Mcs3450.wordpress.com 
 
Please continue to visit the website regularly for updated 
information and assignments.   
 
Please feel free to contact me at your convenience if you 
have questions: 
 
Prof. Anthony Collins, Instructor 
iefilm@yahoo.com 
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1 Syllabus 
Ramkhamhaeng University, Institute for International Studies (IIS) 

MCS 3450 Radio Program Production 
Prof. Anthony Collins, Instructor 

Course Description:  

October 1, 5, 6, 14, 15, 16, 18, 20 

9am-4pm  48 lecture hours 

This course focuses on the development and production of radio and 
web based digital audio programming that is relevant to Bangkok and 
other parts of Thailand. 
 
This course consists of different modules; each module facilitates 
greater practical knowledge, experience and contextual 
understanding. 
 
Course Objective: The course intends to facilitate the application 
of knowledge and understanding through hands-on practice. It builds 
contextual learning through a constant process of viewing/listening 
and review of various works by others. This course facilitates 
learning about professional practice with on site visits and 
interactions with professional practitioners in the field. 
Specific learning objectives include:  

Building basic skills about pre-production research, writing, field 
and studio recording and production, and project presentation.  

Contextual learning about internet-based media production in 
Thailand and worldwide.   

To integrate various technical tools for writing, digital media 
production, postproduction, and internet dissemination, applying 
what has been introduced, practiced, and learned in class. 

To participate in on-site visits to TV and radio stations, 
recording studios, and other venues for audio production, post 
production and radio broadcast. 

To write descriptively, reflectively, and in a scholarly way about 
historical and contemporary issues relevant to course content. 

To discover and explore new opportunities for creative, technical, 
and professional work that integrates your skills and knowledge in 
digital media production. 
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To identify and refine technical and creative skills in 
professional nonlinear computer-based software programs for digital 
media production. 
 
To troubleshoot technical and creative problems faced in individual 
project production.  
 
To autonomously develop and produce creative work with a range of 
free and available tools. 
 
	



RESEARCH	PAPER	GUIDELINES	
	

Work	in	Microsoft	Word,	produce	.doc,	.docx	or	.pdf	

	

Printed	BLACK	on	white	paper	(US	Letter	or	A4)	

	

12	pt	FONT		

	

1”	Margins	on	all	four	sides	

	

1.5	Line	Spacing	

	

Spell	Check	

	

Grammar	Check	

	

Correct	punctuation	

	

Proper	citation	of	sources	

	

Bibliography	(when	appropriate,	to	support	citations)	

	

Page	numbers	upper	right	side	

	

Properly	name	and	save	each	version	of	your	Draft	(Name	v1,	Name	v2,	etc)	

	

	

	

	



GRADING CRITERIA v2 
Prof. Anthony Collins 
 
A EXCELLENT 
Exceeds expectations for all assignments  
Demonstrates higher learning and teamwork skills 
Explores the world outside of SELF in new work 
Integrates new skills and knowledge in new work 
 
B  ABOVE AVERAGE 
Exceeds expectations for all assignments 
Demonstrates higher learning skills 
Demonstrates significant progress in knowledge- and skills-building 
 
C  AVERAGE 
Meets expectations for all assignments 
Demonstrates some higher learning skills in work 
 
D  BELOW AVERAGE 
Fails to meet expectations for one assignment 
 
F  FAIL 
Fails to meet basic expectations for two or more assignments 



Introduction to Course  
 
Objectives  
 
Share a brief introduction of yourself with the other class 
members  
 
Explain your passion for x  
 
Define your knowledge of the course structure  
 
Understand the scientific rationale for integrated learning.  
 
 



Ramkhamhaeng University, IIS 
Dr. E. Anthony Collins, Prof. 
 
Standards 
 
Arts and Communication 
1. Understands the principles, processes, and products associated 
with arts and communication media. 
 
2. Knows and applies appropriate criteria to describe and assess 
arts and communication products. 
 
3. Uses critical and creative thinking in various arts and 
communication settings. 
 
4. Understands ways in which the human experience is transmitted 
and reflected in the arts and communication. 
 
Language Arts 
1. Uses the general skills and strategies of the writing process. 
 
2. Uses the stylistic and rhetorical aspects of writing. 
 
3. Uses grammatical and mechanical conventions in written 
compositions. 
 
4. Uses the general skills and strategies of the reading process. 
 
5. Uses reading skills and strategies to understand and interpret 
a variety of informational texts. 
 
6. Uses listening and speaking strategies for different purposes. 
 
7. Understands the characteristics and components of corportate, 
governmental, and alternative media. 
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Concern to Goal Setting Worksheets 

Name: 
 

Date: 

Instructions: Start with a concern of yours, review alternative solutions, and then pick the best option and 
convert the concern to a goal.  Continue with page 2 and the plan of action found in page 3. 

One of My Concerns Is: 
 
 

 
 

Alternative Solutions 
Please list some alternatives solutions to your concern and their advantages and disadvantates.   

 Advantages Disadvantages 
Alternative 1:   
 

 
 
 

 

Alternative 2: 
 
 
 
 

 
 
 
 

 

Alternative 3: 
 
 
 
 

 
 
 
 

 

Alternative 4: 
 
 
 
 

  

My Goal Is: 
Convert your concenr into a goal (you can blend several alternatives into one dream goal). My goal is to: 
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Concern to Goal SettingWorsheets 
Page 2 
Name of Client:  ____________________________________________________________ 
 
 

Benefits 
How will I benefit, or why is it important, that I achieve this goal? 
 
 

Consequences 
What will be the consequence(s), or how will I feel, if I don’t achieve this goal? 
 
 

Time Horizon 
By when (specify a time frame) do I wish to achieve this goal? 
 
 

Money Needed 
How much money will I need to have in order to achieve this goal? 
 
 

What’s Holding You Back? 
What’s holding me back from achieving this goal right now? 
 
 

Conflicts 
Does this goal conflict with any of my other goals?  If Yes, please explain what will you do to eliminate or 
minimize the conflict: 

 
Sacrifices 

What trade-offs or sacrifices will I have to make to reach this goal? 
 
 

How Will You Measure & Record Progress? 
How will I measure and record the progress I am making in reaching this goal? 
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Concern to Goal SettingWorsheets 
Page 3 
Name of Client:  ____________________________________________________________ 
 
 

Plan of Action 
What are some of the steps I will need to take to reach my goal:

By  
When? 

Date 
Completed

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 
 
 

  

 
 



Dr Anthony Collins Prof. 
Assumption and Objectives 
 
The oral and written projects and discussions for this 
class are intended for enhance communication skills for 
multilingual international students, offering opportunities 
to practice: 

• listening to lectures and stories,  
• taking notes,  
• participating in discussions and taking on various 

classroom roles, and  
• devising strategies for success when presenting 

individual work in different forms.  
 
In addition to traditional reading and writing of text, we 
will explore blogs, podcasts, videos, radio, audio 
slideshows, social media, photography, data visualization, 
and web writing in class projects and group discussions. 
 
An additional intent of the course is to introduce students 
to a foundation of rhetorical practice that underpins good 
writing and oral expression. Students will discuss ideas in 
class and orally present their work to the class, in 
addition to online and print presentation. 
 
In addition to skills-building in several areas, the course 
intends to facilitate critical thinking--the ability to 
apply what is learned in class to evaluate issues or solve 
problems. The discussion and projects in this class will 
focus on authentic language use and will employ 
theoretically grounded learning strategies that are used in 
many university classrooms for higher learning in the US or 
UK systems--in terms of the projects and in-class 
interactions (e.g., discussions, individual and group-work, 
pair-work, individual presentations). 
 
(NOTE: Please see me personally before sending email, if 
possible) 
 
I hope you learn and feel inspired to continue your 
practice of learning as a result of this class.   
 
  



ASSUMPTIONS: 
 
You know what a computer is. You can turn it on.  
You understand that if you spill coffee on your keyboard, 
you’ll have to run out and get a replacement and that an 
unwanted cost. 
 
You understand how to connect to the Internet and know the 
basics of using a web browser to surf websites and blogs. 
You have a basic understanding of what blogs and podcasts 
are, and you’re interested in using WordPress to start your 
own blog. 
 
You own a laptop computer with updated software 
applications and high quality headphones or speakers.   
For the purposes of this class you will need a workspace 
where you can creatively write, edit, think and manage your 
data. 
 
OBJECTIVES:  
 
Learn to Set up and Use a hosted blog at WordPress.com 
 
Navigate the Dashboard of the hosted version of WordPress 
 
Add media files to your blog 
 
Find and install free themes to use in your WordPress blog 
 
More advanced work would include: 
 
Use basic coding to design your own WordPress theme) 
 
Integrate templates and tags in WordPress 
 
Install, activate, and manage WordPress plugins 
 
Upgrade your WordPress blog and stay up to date and 
informed about ongoing WordPress software development 
 
Find support, tips, and resources for using the WordPress 
software 
 
 
Speaking and presenting to the class about your work and 
knowledge 
 
One intention of this course is to introduce students to 
the foundations of rhetorical practice that underpin good 



writing. 
 
The oral and written communication projects in this class 
are intended for multilingual international students, 
offering opportunities to practice listening to lectures 
and stories, taking notes, participating in discussions and 
taking on various classroom roles, and devising strategies 
for success when presenting your work in different ways and 
formats.  
 
The project focuses on authentic language use in the U.S. 
university classroom--in terms of the sample lectures 
students will view, the projects they will complete, and 
the in-class interactions (e.g., discussions, group work, 
pair-work, individual presentations) in which they will 
participate. 
 
HOMEWORK: 
1) Describe your expectations, concerns, apprehensions, or 
other negative emotions when sharing your oral and written 
communication work with other people.  
 
Write 100 words. Post and include images if possible or 
beneficial to your storytelling. 
 
2) Reading: Wordpress for Dummies, Chapter 1, 2, 3, 4, 5 
 
DELIVERABLE: 
100 word essay summary of Brief #1.1 
 



Dr Anthony Collins Prof. 
 
Tools of the Trade 
As with any type of trade, new media producer/writers and 
reporters need tools. The tools mostly can be written texts used 
for research or items that facilitate your ability to do the work.  
 
Here are a few items every writer/reporter should have: 

TOOLS IDENTIFY/LOCATE SOURCE(s) 
• A mini recorder (identify type of 

phone or other recording device(s), 
app(s), other hardware, 
accessories) 

 

• Notebook(s) (plain, lined)  
• Daily planner  
• Business cards (by final)  
• Pens, pencils, eraser  
• AP Stylebook (or APA, MLA, others  
• Dictionary and Thesaurus (English, 
others) 

 

• Empty File Folders (could be used 
with notebook) 

 

• Maps  
• Telephone/digital contact 

directories 
 

• Personal telephone directory   
• Encyclopedia(s)  
• READINGS and IMAGES Archive  
• Laptop or other computer with 

Internet access  
 
 

• Flash/thumb drive  
1) Complete the Tools chart/list by identifying or describing 
where or how you will avail of at least one Tool (Source). 
 
 
HOMEWORK: 
1) Gather the various Tools listed on Brief 1. Bring relevant 
Tools to class every session. 



Recommended readings: 
 
Baehr, Craig and Schaller, Bob. (2010) Writing for the 
Internet: A Guide to Real Communication in Virtual Space 
(Santa Barbara: Greenwood.  
 
MulinBlog: A digital communication blog 
http://www.mulinblog.com/how-to-teach-multimedia-
journalism-an-analysis-of-30-syllabi/ 
 
McLuhan, Marshall.  (1962) The Gutenberg Galaxy: The Making 
of Typographic Man   
 
Innis, Harold. (1950) Empire and Communications. Oxford: 
Clarendon Press. 
 
Innis, Harold. (1951) The Bias of Communication. Toronto: 
University of Toronto Press. 
 
Carey, J. W. (1992) "Space, Time and Communications: A 
Tribute to Harold Innis". In Communication as Culture: 
Essays on Media and Society. New York: Routledge, p. 144. 
 
How to cook a Thanksgiving Turkey 
http://www.cnn.com/2014/11/21/living/how-to-cook-turkey-
thanksgiving/index.html 
 
Nick Fraser: ‘Documentaries transform reality, and are 
transformed by it’ 
http://www.theguardian.com/film/2016/mar/27/nick-fraser-
storyville-documentaries-film-when-we-were-kings-stories-
we-tell 
 
 



Introduction to the use of FREE Wordpress software. 
Dr. E. Anthony Collins, Professor  
 
Set up a free Wordpress account for yourself: 

a) Go to www.wordpress.com 
b) Determine a domain name (x.wordpress.com) 
c) choose any free theme,  
d) produce a post 
e) Get started by POSTING! 

 
Remember—learning WP is a process that requires time and 
independent problem-solving skills.   
 
It’s OK to keep your posts and site simple. 
 
Regular and diligent practice provides intrinsic rewards. 
 
With WP you will easily be able to:  

• publish Posts  
• create Categories of Posts 
• use the Dashboard to control (add, delete, change) the 

presentation and content of your website/blog. 
• Express and communicate more effectively 
•  

Introduce yourself to Wordpress software. 

 

	



Course Pretest 
This pretest is meant to help you gauge how much you already know about the basic subject 
matter of this course. If you’d like, you could take the pretest now and then again after completing 
the course to compare your scores. 

1. What is Web 2.0? 

 A blog search tool. 

 An operating system. 

 A platform where users can interact, collaborate, and communicate through the Web. 

 A type of markup language. 

2. In order to keep your blog recent, how often should you post? 

 At least once a month. 

 At least once a year. 

 Once every three months. 

 At least once a day. 

3. Blogging software allows you to create a blog without needing to know how to use what? 

 HTML. 

 Archives. 

 Labels. 

 Followers. 

4. Which free blogging host offers free use of its custom design tools? 

 Facebook. 

 Blogger. 



 WordPress.com. 

 WordPress.org. 

5. What does the Labels gadget do? 

 Provide clickable links to blog topics on the sidebar of your blog. 

 List the followers of a blog. 

 Serve as captions for photos. 

 Create titles for your posts. 

6. What tactic can help you design a visually appealing blog? 

 Use all the formatting options available at least twice. 

 Use underlining, bolding, and all caps in each sentence. 

 Don't overdo it. 

 Use many different font types and colors. 

7. What can adding images do for your blog? 

 Support your topic and add visual interest to the text. 

 Attract guest bloggers. 

 Eliminate blank spaces in the template. 

 Guarantee it shows up in online searches. 

8. What is an MP3? 

 A file format used for video podcasts. 

 A file format used for audio podcasts. 

 A file format used for enhanced podcasts. 



 A file format used for text documents. 

9. What is the PREP method of podcasting? 

 Public, radio, education, program. 

 Plan, record, edit, publish. 

 Plan, redo, edit, privatize. 

 Podcast, radio, evaluation, publish. 

10. What Audacity tool lets you increase the volume of your recordings? 

 Play. 

 Selection tool. 

 Gain slider. 

 Zoom. 

11. What is a key light? 

 A fill light. 

 The light positioned behind your subject to add depth to a scene. 

 An intense light positioned at a 45-degree angle to your subject. 

 The soft light positioned to the side of your subject. 

12. What do you need to do to your edited Windows Live Movie Maker project file to get it 
ready for publication online? 

 Compress the file. 

 Save it as a WLMP file. 

 Convert it to a Web-friendly file format, like WMV or MP4. 



 

 

 

 
 

[COPY ONTO YOUR PTA’S OR SCHOOL’S LETTERHEAD] 

 

SAMPLE RADIO PSA SCRIPT 

Radio Public Service Announcement (PSA) 

(:15-:30-:60- seconds) 
 

:15 SECOND SPOT 

LIVE COPY (ANNOUNCER): 

 

ADOLESCENTS AND YOUNG ADULTS ARE AT RISK FOR A POTENTIALLY DEADLY 

DISEASE CALLED MENINGOCOCCAL MENINGITIS (PRONOUNCED MEN-IN-JO-KOK-

UL MEN-IN-JI-TIS). 

 

IMMUNIZATION AND GOOD HYGIENE MAY HELP PREVENT MOST CASES.  ASK 

YOUR DOCTOR ABOUT NEW RECOMMENDATIONS FOR VACCINATION.  

 

FOR MORE INFORMATION, VISIT W-W-W- DOT-N-M-A-U-S-DOT-O-R-G.  

 

A PUBLIC SERVICE MESSAGE BROUGHT TO YOU BY [INSERT PTA NAME] PTA AND 

THE NATIONAL MENINGITIS ASSOCIATION. 

 

 

:30 SECOND SPOT 

LIVE COPY (ANNOUNCER): 

 

DID YOU KNOW THAT ADOLESCENTS AND YOUNG ADULTS ARE AT INCREASED 

RISK FOR A POTENTIALLY DEADLY DISEASE CALLED MENINGOCOCCAL 

MENINGITIS (PRONOUNCED MEN-IN-JO-KOK-UL MEN-IN-JI-TIS)? 

 

NEW VACCINATION RECOMMENDATIONS HAVE RECENTLY BEEN APPROVED  

FOR TEENS AND COLLEGE STUDENTS WHO ARE AT AN INCREASED RISK FOR 

CONTRACTING THIS DISEASE.  IMMUNIZATION AND GOOD HYGIENE MAY HELP 

PREVENT MOST CASES IN TEENS AND YOUNG ADULTS.   

 

TALK TO YOUR CHILD’S DOCTOR ABOUT IMMUNIZATION OR VISIT W-W-W- DOT-

N-M-A-U-S-DOT-O-R-G. 

 

A PUBLIC SERVICE MESSAGE BROUGHT TO YOU BY [INSERT PTA NAME] PTA AND 

THE NATIONAL MENINGITIS ASSOCIATION. 

 

 

 



 

 

 

:60 SECOND SPOT 

LIVE COPY (ANNOUNCER): 

 

DID YOU KNOW THAT ADOLESCENTS AND YOUNG ADULTS ARE AT INCREASED 

RISK FOR A POTENTIALLY DEADLY DISEASE CALLED MENINGOCOCCAL 

MENINGITIS (PRONOUNCED MEN-IN-JO-KOK-UL MEN-IN-JI-TIS)? 

 

IN FACT, ONE IN FOUR TEENS INFECTED MAY DIE.  ANOTHER 20 PERCENT SUFFER 

PERMANENT DISABILITIES INCLUDING ORGAN DAMAGE AND LIMB 

AMPUTATIONS.   

 

NEW VACCINATION RECOMMENDATIONS HAVE RECENTLY BEEN APPROVED  

FOR TEENS AND COLLEGE STUDENTS WHO ARE AT AN INCREASED RISK FOR 

CONTRACTING THIS DISEASE.  IMMUNIZATION AND GOOD HYGIENE MAY HELP 

PREVENT MOST CASES IN TEENS AND YOUNG ADULTS.   

 

TALK TO YOUR CHILD’S DOCTOR ABOUT IMMUNIZATION OR VISIT W-W-W- DOT-

N-M-A-U-S-DOT-O-R-G. 

 

A PUBLIC SERVICE MESSAGE BROUGHT TO YOU BY [INSERT PTA NAME] PTA AND 

THE NATIONAL MENINGITIS ASSOCIATION. 
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16

TELEVISION PROGRAMME
PRODUCTION

Have you ever thought what goes behind any television programme production?
Or, have you ever noticed the names of the people involved in production process
that appear on television after the programme ends? You may not have bothered
to look at all the names which  appear on the television screen at the end of the
programme. But you must know that a whole range of personnel and equipments
are involved in making a television programme.

While watching television, as viewers, we are largely unaware of the production
complexities. But  professional television production, regardless of whether it is
done in a television  studio or in the field is a complex creative process in which
many people and machines interact to bring a variety of messages and information
to a large audience.

In this lesson, you will learn about the different stages of television programme
production, various equipment required for production of television programmes
and the work profiles of key professionals involved in the production process.

OBJECTIVES

After  studying this lesson, you will be able to do the following:

• classify the three stages of television programme production;

• explain the production process of a television programme;

• identify the equipment required for television production;

• describe the work profile of  key professionals involved in  programme
production.

16.1 PROGRAMME PRODUCTION STAGES

Let us consider a situation in which you are expecting some guests for dinner.
What  preparations will you do? First of all, you need to decide the menu. Then



MASS COMMUNICATION

MODULE - 4

Notes

Television

 48

Television Programme Production

you will arrange for all the vegetables and such other ingredients required for the
preparation of food items. You may have to go to the market for buying the
ingredients. Now after arranging for everything, you will start preparing  the food.
This again involves all the key ingredients to be mixed at the right time in the right
quantity. Once the food is prepared, comes the presentation stage wherein you
will put the various items prepared  in different utensils and after garnishing , they
will be ready to be served on the dining table.

So you have seen that there were three stages in the making of various food items.
In stage one, you arranged for everything required for preparing the food items.
In stage two, you actually prepared the food items and in the third stage, you
presented them on the dining table.

Fig. 16.1 (a)

Fig.16.1 (b)
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Fig. 16.1 (c)

Now imagine you have to produce a television programme. In a similar manner as
above, you will first arrange everything required for the programme production. In
the second stage you will actually carry on the production process, and thirdly you
will polish the  product for the final presentation on television. Thus, we can divide
the entire production process into three major stages.

Fig. 16.2
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There are three stages of programme production

1. Pre production

2. Production

3. Post production

Pre-Production

This stage includes everything you do before entering the studio or reaching the
shooting location. It involves idea generation, research, scripting, discussions with
all  the crew members and talents (actors), arranging equipment, video / audio
tapes, properties, costumes, sets designing or location hunting and booking of
editing shifts.

The first thing to know about any and every production is what you want the
programme to look like, just like you need to know what you want to cook. This
is the pre production stage. You need a clear idea of what you want to make. Only
then will you be able to make a good programme, understandable by the
audience. Once the idea is clear, the next stage is how to get from the idea to the
television image. To translate an idea on screen effectively you need a good and
detailed script.

In all it involves planning everything in advance. This is very essential to get desired
results. If you have all the raw ingredients ready in your kitchen, you can easily
cook the food. Similarly, if you have worked well in this stage of programme
production, the other two stages become easy and workable.

Fig. 16.3: Pre-production stage – getting ideas clear
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Production

This is the stage when you are on the studio floor or on location and are ready
to shoot or are actually shooting. (You can compare this to the situation when you
were in the kitchen carrying out the process of cooking food). It includes
managing all the facilities,  handling of talent and crew members, controlling the
crowd, shooting without hurdles and solving any problem related on the spot at
that time.

Post-Production

This is the third stage of programme  production. It is the stage when you get the
final shape of the programme, just like the way you garnished every food item to
be presented on the dining table. It includes cutting the recorded visuals  into
appropriate length, arranging the visuals in a proper sequence, use of  desired
effects for the visuals or text / captions, commentary recording, music/song
recording, and final assembly of the entire programme.

INTEXT QUESTIONS 16.1

1. Tick mark (√) the appropriate answer

(i) The production process can be divided into

(a) Two stages

(b) Four stages

(c) Three stages

(d) Five stages

(ii) Idea generation is a part of

(a) Pre production

(b) Production

(c) Post production

(d) None of the above

2. Fill in the blanks with appropriate word/s:

(i) Pre production stage involves ………….. everything in advance.

(ii) The most important element of the pre-producion process is the
………… .

(iii) ……………. includes cutting the visuals into appropriate length.
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3. Arrange the following steps in the right order,by putting 1,2 and 3 against
each of them :
i) Post Production
ii) Pre Production
iii) Production

16.2 TELEVISION PRODUCTION PROCESS

We all know that in order to make a food item we need different materials like
vegetables, utensils, knives, spoons, spices, water, oil etc. Similarly, in order to
make a television programme we need various equipments and people required
to operate them for the production of  a specific kind of  programme.
Let us now discuss the equipments required for the production process.
Machinery and Equipment required for Production
Imagine you had to paint something  on a canvas. Essentially, you will need a
brush, colours and a palette. Similarly, if you want to make a good programme
on television, you need some essential equipment like camera, lights, sound
recorder etc. We can categorise the basic production elements as follows:
Camera
The most basic equipment in any and every production is the camera. In our lives
also, many of us or our friends must have used the camera for capturing various
events.
If you carefully look at any camera, you will see a lens in it. This lens selects a
part of the visible environment and produces a small optical image. The camera
is principally designed to convert the optical image, as projected by the lens, into
an electrical signal, often called the video signal.

Fig. 16.4: Camera
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Lights

Have you ever tried to see something in dim light? It’s difficult to see. Isn’t it ?
Now imagine seeing in the dark. You must be wondering how it  is possible to see
in the dark? Just like the human eye, the camera also cannot see without a certain
amount of light. There comes the role of lights in television production. Lighting
any object or individual has three main purposes:

1. To provide the television camera with adequate illumination for technically
acceptable pictures.

2. To show the viewers what the objects shown on screen actually look like,
say, for instance, if there was no light in the room, we would not have been
able to see how the chair, table or anything else for that matter would look
like. Lights also help us know when the event is taking place, in terms of the
season and the time of the day.

3. To establish the general mood of the event.

Fig. 16.5: Lights

Microphone

You may have seen a microphone being used by people to talk on various
occasions. Have you ever wondered why we actually use microphones ?

Just as you have learnt that the camera converts what it sees into electrical signals,
similarly the microphone converts sound waves into electrical energy or the audio
signals. But the sounds that we produce are very feeble in nature and, therefore,
cannot be sent to larger distances. Therefore it is amplified and sent to the
loudspeaker which reconverts them into audible sound.
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There are different types of microphones available for different purposes. Picking
up a news anchor’s voice, capturing the sounds of a tennis match, and recording
a rock concert - all these require different types of microphones or a set of
microphones.

Fig. 16.6: Microphone

Sound Recorder

In one of your earlier lessons, you have  learnt that radio is an aural medium where
as print relies  on visual content. However, television combines compelling visuals
with the personal immediacy of the radio. This audio visual character gives it great
power in conveying realism in a convincing way.

Television sound/audio not only communicates information, but also contributes
greatly to the mood and atmosphere of the visuals that come along with the audio
on screen. The sound recorder essentially records the sound picked up by the
microphone.

With a sound recorder, you can:

1. select a specific microphone or other sound input

2. amplify a weak signal from a microphone or other audio source for further
processing

3. Control the volume and ensure the quality of sound

4. mix or combine two or more incoming sound sources

Videotape recorder

As we all know that television is an audio-visual medium, we need to record both
audio and visual components. While the sound i.e. audio is recorded on sound
recorders, visuals are recorded on video tape in a videotape recorder.
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Most of the television programmes that we see are recorded on videotape or
computer disk before they are actually telecast.

Post production editing Machine

As we have discussed earlier, before we present any food item on the dining table,
we need to garnish it. Likewise in television programmes also, before we actually
telecast a programme on television, we need to do the post production.

In the post production stage, you select from the recorded material, those visuals
which seem to be most relevant and copy them onto another videotape in a
specific order. This is called editing.

The post production editing equipment/machine helps to edit the programme after
it is recorded. While many of the  elaborate editing systems may help you to obtain
the desired results, most of them cannot make the creative decisions for you. It
is therefore important for you to know the desired result and shoot accordingly.
Again, the better the pre production and production stages of the programme
are, the more easier becomes the post production stage.

INTEXT QUESTIONS 16.2

1. Tick mark (√) the appropriate answer from the choices given.

(i) What converts sound waves into electrical energy or the audio signals

(a) Lights

(b) Camera

(c) Microphone

(d) Switcher

2. Fill in the blanks :

(i) Television camera converts …………… image into ……………..sig-
nals

(ii) Most television programmes are recorded on …………… or com-
puter disk

3. List any five equipments used for production

…………………………………………………………………………

…………………………………………………………………………

…………………………………………………………………………

…………………………………………………………………………

…………………………………………………………………………
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16.3 KEY PROFESSIONALS INVOLVED IN TELEVISION
PRODUCTION

You know that your mother can cook tasty food and that too alone. Your sister
can also do the same thing without any help. But in television programme
production, this is not the case. Television production is a team effort. The team
consists of creative talent as core members and there are other support staff also.
The members may be required to perform more than one role and that depends
on the type of organisation or a production house, and the type and scale of the
production. Regardless of the specific job functions of the various  members, they
all have to interact as a team. Just like you know in every sport, say like cricket,
each member of the team is very important; similarly in television production also,
every member plays a crucial role.
Television production is a team effort.
Let us now discuss the key roles that the team members in a television production
need to play.
Producer
In television programme production, the head of the production who is called a
producer is in charge of the entire production. The producer manages the budget
and coordinates with the  advertising agencies, actors and writers. The producer
is also responsible for all the people working on the production front and for
coordinating technical and non technical production elements.
Director
Who is a Director? In a television production, the Director is in-charge of
directing the actors and technical operations. The Director is ultimately respon-
sible for transforming a script into effective audio and video messages. Where the
camera will be placed, what type of visuals need to be taken, where the actors
will stand, all these are controlled by the director.

Fig. 16.7: Director
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Production Assistant

The Production Assistant facilitates all that is required for the smooth execution
of the television production. Both the producer and director are assisted by the
production assistant.

Script Writer

One of the basic requirements of television production is the script. The script
gives all the details of the programme such as the dialogues, the list of actors,
details of the costumes, the mood required to be created for each scene and their
respective locations. A script writer is the person who writes the script for the
programme. In smaller productions, this task is generally done by the director
and script writers are hired, if required.

Actors

Actors are the personnel who perform different roles according to the require-
ment of the script.

Anchor

An anchor is a person who presents a programme formally on television. For
example, news anchors present news on television while there are also anchors
who present reality shows like Sa re Ga Ma Pa and Indian Idol.

Who is your favourite anchor? Which programme does he/ she anchor?

Fig. 16.8: Anchor

Cameraperson

Camerapersons operate the cameras. They often do the lighting also for smaller
productions. They are also called  videographers.
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Fig. 16.9 (b) : Cameraperson

Sound Recordist

A Sound recordist records the complete sound track (dialogue and sound

Fig. 16.9 (a) : Cameraperson
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effects) of the programme. The sound recordist is also responsible for back-
ground music involved throughout the programme.

Art Director

The Art Director is the incharge of the creative design aspects, which includes set
design, location and graphics of the show.

Property Manager

The property manager maintains and manages the use of various set and prop-
erties. It is found in large productions only, otherwise the props are managed by
the floor manager only.

Floor Manager

A Floor Manager is in charge of all the activities on the studio floor. He coordi-
nates talents, conveys the  director’s instructions and supervises floor personnel.
He is also called floor director or stage manager.

Costume Designer

The costume designer designs and sometimes even constructs various costumes
for dramas, dance numbers and children’s shows.

Activity 16.1

Prepare a list of all the names that come on screen at the beginning
or end of any television programme that you watch.

16.4 STUDIO  AND OUTDOOR RECORDING

You may have noticed that the programmes which you see on television are either
shot inside the rooms i.e. closed areas, or are shot in  open spaces, or as we call
outdoor areas. Thus, the recording of all the programmes that we see on television
can be done,in  broadly two ways, either inside the studio or an outdoor location.

The recording done essentially within the four walls of the studio for the produc-
tion of  television programmes is known as studio recording. Whereas, any
recording that involves shooting outside the studio is known as outdoor
recording.
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Fig. 16.10 : (a) Studio recording

Fig. 16.10 : (b) Outdoor recording

Live television programmes and Recorded Television Programmes

Have you ever seen a cricket match on television which was actually being played
at the same time in some other country? Or may be the Republic Day Parade
which takes place in New Delhi? All these programmes are telecast ‘live’ on
television.
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The success of a live programme entirely depends upon the performance of the
talents and the crew members involved. Recorded programmes have a better
chance for success as there is scope to go for retakes to get desired visuals with
greater satisfaction. But on the other hand, live programmes can be made
speedily. Live programmes  generate  a lot of excitement in the minds of  viewers.

Recorded programmes have a better chance of marketing as such programmes
can be polished and edited later, but they generally lack the excitement of live
programmes. No matter what the programme format may be,  live or recorded,
the pre-production research and paper work is a must in television programme
production.

INTEXT QUESTIONS 16.3

From the list given below, pick only the key professionals involved in television
programme production .

i) flower designer

ii) costume designer

iii) playback singer

iv) producer

v) orchestra players

vi) stage decorator

vii) director

viii) dance master

ix) production assistant

x) cameraperson

16.5 WHAT YOU HAVE LEARNT

 Television Programme Production

 

Programme Production Stages

z Pre-production

z Production

z Post production
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 Television Production Process

Machinery/ equipment required

z camera

z lights

z microphone

z sound recorder

z videotape recorder

z editing machine

Key Professionals in Television Production

z producer

z director

z script writer

z actors

z cameraperson

z sound recordist

z art director

Studio and outdoor recording

Live television programmes and recorded television programmes

16.6 TERMINAL EXERCISES

1. What is television production?

2. Describe various stages of television programme production

3. Explain the importance of the pre production stage for any television
programme?

4. What is the function of camera, lights and recorder in any television
programme?

5. Give a brief account of various  equipments required for production

6. Describe the work profile of key professionals in a programme production
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16.8 ANSWERS TO  INTEXT QUESTIONS

16.1 1. (i) c

(ii) a

2. (i) Planning

(ii) Script

(iii) Post Production/Editing

3. Post Production-3

Pre Production-1

Production-2

16.2 1. (i) c

2. (i) Optical, Electrical

(ii) Videotape

3. Camera

Lights

Microphone

Videotape recorder

Sound recorder

16.3 (i) costume designer

        (ii) producer

        (iii) director

        (iv) production assistant

        (v) cameraperson


